
BruxellesBruxelles, 15.06.2009, 15.06.2009
SectoralSectoral Social Dialogue Committee,Social Dialogue Committee, Plenary meetingPlenary meeting

““Club Club QualitQualitàà ParcoParco””, , TrentinoTrentino ItalyItaly

Monica Monica BasileBasile, Marketing Manager   e, Marketing Manager   e--mail: mail: m.basile@asat.itm.basile@asat.it

BruxellesBruxelles, 15.06.2009, 15.06.2009
SectoralSectoral Social Dialogue Committee,Social Dialogue Committee, Plenary meeting Plenary meeting 
““Club Club QualitQualitàà ParcoParco””, , TrentinoTrentino ItalyItaly

Monica Monica BasileBasile, Marketing Manager   e, Marketing Manager   e--mail: mail: m.basile@asat.itm.basile@asat.it



The ScenarioThe Scenario

The The AdamelloAdamello BrentaBrenta Natural ParkNatural Park

established in 1967,first Italian natural park

4 different territories

39 municipalities inside the Park

different models of tourism development



The HotelsThe Hotels

HighlightsHighlights

n. 335 hotels inside the protected area 
n.15 included in the project

Hospitality features in Trentino
85% owners 
80% repeaters clients
new hotel generations



The Project The Project ““QualitQualitàà ParcoParco””
The partnership HoteliersThe partnership Hoteliers––Natural ParkNatural Park

to increase sustainability and 
environmental culture;

it involves hoteliers and their guests;

Labeling ‘Qualità Parco’ certified by an 
international auditor



The Project The Project 
““Club QualitClub Qualitàà ParcoParco””

PhilosophyPhilosophy

“Club Qualità Parco” is set up by qualified 
ecofriendly hoteliers: 

to preserve their environment 
to disseminate the eco awareness to 
the guests

““Club QualitClub Qualitàà ParcoParco””



““Club QualitClub Qualitàà ParcoParco””

Main objectivesMain objectives
to promote shared actions to 

increase the owners’ environmental 
awareness;

to build relations between 
businesses;

to train employees on environment 
“good practices”



High High lightslights

StrategiesStrategies

1. Attention to the environment
2. Promotion local culture
3. Communication to the guests

www.qualitaparco.it
4. Partnership with Natural Park



““GoodGood newsnews””

Hoteliers believe in the ClubHoteliers believe in the Club

Hoteliers' opinion about the park

21,5%

7,7%
16,9%

53,8%

0%
10%
20%
30%
40%
50%
60%

absolutely
essential

useful to maintain
our welfare

an interesting
alternative for the

tourism
development

negative



Future Future stepssteps

Improve the environmental 
preservation and sustainable 
development; 

Spread the consensus base among 
stakeholders; 

Increase the number of sustainable 
tourists



Thanks! 
Club Qualità Parco

Barbara Maffei, President
www.qualitaparco.it

E-mail: clubqp@pnab.it 

Associazione Albergatori ed imprese turistiche 
della provincia di Trento 

Monica Basile, Marketing Manager
E-mail: m.basile@asat.it
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