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The context 

 Background 

Strong pressure for digitalisation at EU level - digital economy is one of 

Juncker’s priorities 
 

 Scope 

Taxes, invoices, elections, bank/insurance documents, administrative 

procedures 

Address the issue of capability as well as willingness to move these to 

digital 
 

 Aim 

Influence European legislation to secure the citizen’s right to choose 
 



The strategy 

 Supporters 

 

 MEPs support 

 

 Advocacy actions 

 

 Lobbying events 

 

 Support national campaigns 

 

 Rationales to support the campaign 
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Gathered support from NGOs, Unions and Industry. 
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Collected support from MEPs. 

 



Advocacy actions 

Postal Directive: Recognition of KMPEU in EP report  (May 2016) 

“IMCO Committee […] recognises the changes in customer expectations and the 

benefits of the Keep Me Posted EU campaign to promote consumer choice” […] 
 

Commission’s e-government Action Plan 2016-2020 (April 2016) 

“Digital by Default: public administrations should deliver services digitally as the 

preferred option (while still keeping other channels open for those who are 

disconnected by choice or necessity). 
 

Directive on certain aspects of online and other distance sales 

Advocate to grant choice how to receive the guarantee statements for goods sold 

online 
 

Written parliamentary question 

10 MEPs have agreed to jointly table a written question to the European 

Commission asking to enshrine the principles of the campaign in EU legislation 

 

 



Main lobbying events 

 

Booth at S&D party meeting, September 2015 

 

EP breakfast event, May 2016 

 

EP breakfast event, October 2017 

 



Keep Me Posted UK (2013) 

The fight for every letter (2014) 

Yo decido como recibo(2014) 

My invoice my choice (2015) 

Pošlji mi pismo (2016) 

Keep Me Posted DK (2016) 

Keep Me Posted – Ich entscheide (2017) 

Support  to national Campaigns 

1st campaigners’ day, Brussels, December 2016 

2nd campaigners’ day, London,10 November 2017 
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60 million Europeans have 

never used the internet 

45% of Europeans still don’t 

have enough digital skills 

71% of homes can access 

high speed broadband, only 

28% of homes in rural areas 

50% of internet users have little trust, 26% of 

internet users were targeted by either 

fraudulent messages, fraudulent payments, 

personal information breaches, financial losses 

Source: “Europe has to act to unlock the potential of digital”, European Commission, April 2016 

Rationales to support the campaign 
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Internet access in the EU 
Individuals who have never used the internet 

Source: Eurostat 2016 
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Digital skills in the EU 
Individuals who have low or no digital skills 

Source: Eurostat 2015 


