
1 

CAMPAIGNING 

FOR THE IMAGE 

OF PRINT 
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LONGETIVITY SUSTAINABLE 
COMPLEMENTARY ENGAGEMENT 

INNOVATIVE FLEXIBLE 
PERSUASIVE  

ABILITY TO TARGET VERSATILE 
TACTILE RENEWABLE AUTHORITY 
RECYCLABLE CREATIVE 
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Promoting the social benefits of print 

Promoting the sustainability of print 

Promoting the economic value of print 
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Two Sides promotes the responsible production and 
use of print and paper and dispels common 
environmental misconceptions by providing users with 
verifiable information on why Print Media is an 
attractive, practical and sustainable communications 
medium. 

The Two Sides Mission 
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PrintMediaGroup 
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EU 2019 elections mailing campaign 

  

Consider print for the 2019 EU elections 
 

 60 million European have never used the internet 

 Adults read their mail on average for 22 minutes a day 

 Online media are 60% more effective when combined with 

physical mail 
 

Make your voters feel as special as you did 

when you received this mailing. 

 

The Print Media Group is a network of the European press, publishing, printing, marketing, paper and paper converting associations 

informing about print in culture, society and the economy. 
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THANK YOU 

FOR YOUR ATTENTION 


